Course Outline: Advanced Topics in Multimedia IMD 4005

Instructor: 

Thom Kearney
No office on campus. Call or email for appointment. 
Phone: 613 292-8183  or 613 266-5146
Email: thomk@rogers.com
Web: www.strategyguy.com
Location:

Azrieli Pavilion Room 132, Carleton University, Ottawa
Objective: 

This course will focus on providing students an opportunity to integrate their learning from across the curriculum in the Interactive Multimedia & Design program.  Lectures will cover topics relevant developing a coherent product package, as well as current topics of interest.  

Possible Lecture Topics: 

	· Branding and advertising principles

· Integrated planning

· Continuity across the user experience

· Professional practice

· Creativity

· Ap Dev for Social media/Web 2.0

· Open Source

· Mobile applications

· After Effects

· Flex/Air

· Mobile programming


	· 3D projection, TV and other technologies

· Interactive interfaces with reality

· How to find a job using the internet

· Audio; music, SFX, and production

· Promotion, of the tradeshow variety

· Professional networking

· Social Media 

· Open source
· Other topics relevant to Interactive Multimedia and Design


Course Organization: 
Assignments will be posted on the course webpage in due course. Assignments are to be submitted in class before the lectures begin. All assignments MUST be submitted in order to pass the course. No late assignments will be marked unless there is a serious reason (like a health problem) in which case a written certificate from the appropriate authority is required. Marked assignments are handed back in class.
A number of assignments will be given that when completed will result in an integrated package that demonstrates the student’s skills across the spectrum of IMD. Options that may be provided are to: 

· Promote a film or game of their design

· Promote themselves and their work

· Promote the IMD program 
Regardless of the choice above the specific assignments would include: 

Strategy component

A short document that describes the objective and audience the student is addressing and their strategy for achieving the objective. 
Print Component

A poster that promotes the product and demonstrates student’s print design skills and a business card or other physical handout that directs people to a web site. 
Video Component
An original short trailer or commercial that uses live action video or animation as well as sound and visual effects. 
A web component

The web site that promotes the product and includes all deliverables. 

Other Possible Options

· Students could be allowed adapt the assignments to reflect their chosen professional focus. 

· A small application development component could be added to the web site. Registration, lead collection, or something like that. 

· Students could be allowed to work in pairs, in which case additional deliverables would be required. 
Textbook:
There is no required text book for this course. Alternate sources and readings will be posted as necessary. You are responsible for all material posted to the course webpage. 

Web Page: 

Information about the course will be posted on WEBCT
Course outline:

1. Introduction

2. Strategy Development & Social Media 

3. Integrated planning, Air/Flex application development

4. Branding and Crowdsourcing

5. Peer review of concepts

6. Mobile applications

7. Study Break

8. Professional networking and finding a job

9. Open Source

10. Student interim presentations and peer review

11. Selection from possible topics

12. Selection from possible topics

13. Student presentations
Evaluation

Attendance and Participation 
20%
Strategy & Concepts
10%
Poster & Handouts
10%
Video or animation
30%
Web site
20%
Integration & Coherency
10%
Instructional Offenses: 

Copying of assignments is not allowed and students caught cheating will be dealt with severely. Instances of academic violations will result in a grade of 0 (zero) on the submitted assignment, project or exam and an official notice placed in your academic record of the violation. Subsequent handling of the violation will be handled by the University and may result in your required withdrawal from the course, the program or expulsion from the university. You should always write up your own solutions and acknowledge your sources adequately. Refer to section E in the undergraduate calendar for more information on instructional offenses.

Students with Disabilities: 

Students with disabilities requiring academic accommodations in this course must register with the Paul Menton Centre for Students

with Disabilities for a formal evaluation of disability-related needs. Registered PMC students are required to contact the centre, 613-520-6608, every term to ensure that I receive your letter of accommodation, no later than two weeks before the first assignment is due or the first in-class test/midterm requiring accommodations. If you require accommodation for your formally scheduled exam(s) in this course, please submit your request for accommodation to PMC. 

Teaching Assistants: 

There are no Teaching Assistants for this course. 

Tutorials: 

There are no tutorials for this course. 
Other

Assignment descriptions and detailed weekly calendar are available as separate documents. 
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